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TAR LEAGUE SALE. 
OVER A MILLION DOLLARS PAID 


FOR THREE INDIANA MORN- 
ING NEWSPAPERS. 


In Addition to the Consideration of $800,- 
000 in Cash, Bonds and Stock, the New 
Owner Assumes the $200,000 Bonds 
Issued to Pay for the Indianapolis Jour- 
nal and Liabilities Amounting to $50,000. 
Something About J. C. Shaffer, the 
Purchaser. 


The Star League of Indiana News- 
papers, which, as exclusively announced 
in Tae Epiror AND PuBLISHER last week, 
was sold by George P. McCulloch to J.C. 
Shaffer, of the Chicago Evening Post, 
brought a total price of $1,050,000. 
The consideration for the Indianapolis 
Star, the Terre Haute Star, and the 
Muncie Star paid to Mr. McCulloch in 
cash, bonds and preferred stock was 
$800,000. In addition Mr. Shaffer as- 
sumes ‘the $200,000 in outstanding 
bonds, issued for the purchase of the 
Indianapolis Journal, and certain other 
liabilities amounting to $50,000. 

The contract for the transfer of the 
properties was signed in New York on 
Friday, Oct. 21. 

Mr. Bross, who has been managing 
editor of the Portland Oregonian for a 
number of years, has been engaged as 
managing editor of the Stars. He has 
already gone to Indianapolis, which will 
be his headquarters. 

John Charles Shaffer, the new owner 
of the Star League, began his newspaper 
connection when he purchased the Chi- 
cago Post in 1901. Although he has 
other heavy business interests, none has 
been closer to him than the Post. Under 
his management the paper made rapid 
progress, and was soon on a paying 
basis. He dictates the policy of the 
Post and is active in its business man- 
agement, conducting it as a clean, high- 
class newspaper. 

Since his advent into newspaperdom 
three years ago, Mr. Shaffer has made a 
model of the Post, from which he intends 
patterning his recent purchases in Indi- 
ana. Politically the three Stars will be 
independent in tone, though during this 
campaign they will give their support to 
the Republican ticket. 

Mr. Shaffer is a Republican, and is very 
close to President Roosevelt. The Chi- 
cago Evening Post has been one of the 
strongest supporters of the present 
administration. 

Mr. Shaffer was born in Baltimore in 
1856. He located in Chicago in 1874, 
where he became asuccessfulcommission 
man and later a well-known capitalist. 
Mr. Shaffer’s first big financial success 
was made in an Indianapolis street 
railway transaction, but this was fol- 
lowed by many other and greater 
financial successes until he became known 
as one of Chicago’s most progressive and 
successfulfinanciers. Heisthoroughly in 
touch with the situation in Indiana, and 
as owner of the three big morning news- 
papers of the State, may be expected to 
exert a powerful influence in their terri- 
tory. 





New Arkansas Daily. 
Meah M. Merritthas begun publication 
of the Daily Sentinel at Fayetteville, Ark. 
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JOHN CHARLES SHAFFER. 


NEW OWNER OF THE STAR LEAGUE OF INI IANA NEWSPAPERS. 


CLEVELAND WORLD PLANS. HILL ON NEW LIBEL LAW. 


John H. Blood, the New Owner, Says Ex-Senator Says It Is Unconstitutional, 
Many Improvements Will Be Made. Arbitrary and Dangerous. 


John H. Blood, the Cleveland real| David B. Hill appeared before the 
estate dealer, who, as told in last week’s| Appellate Division in New York last 
SDITOR AND PUBLISHER, has purchased| Monday and argued appeals in three 
the Cleveland World, bas already begun/|cases from orders setting down three 
to improve the paper. In an editorial | libel suits against the Star Publishing 
announcement he says: Company and the Morning Journal As- 

* Politically the World will stand for |sociation for peremptory trial at an 
the present national administration and | early date on the preferred calendar. 
for its continuance in power. | A new law makes it the duty of the 


paper ‘will be immediately augmented | Supreme Court to set libelsuits down for 
aud improved, the management being | trial 0 a day certain,” and as soon as 
determined to introduce up-to-date | POSS!Die. : : 
methods and the best skill available in| ‘The ex-Senator, arguing against the 
gathering and preparing all the news| new law, declared it to be unconstitu- 
that should be printed.” | tional, arbitrary and dangerous. It took 
Mr. Blood takes the title of proprietor | away, he said, the judicial prerogative 
and publisher, and C Wooley, who | and discretion that had always existed 
has been with the World for some time, | in the matter of arranging the calendare 
Se vee gpl th | and was, therefore, unsafe. Under it 
nan de Mr. Bl ® r 90 4 alter the sale | nothing could be urged as an excuse for 
was ma e, Mr. ood said: | delay, save the same excuses and condi- 
me ma or pool gt a | tions that had ee put forward when 
; ; Sy | the order of preference was made. 
desirous of getting into the newspaper) ‘The Appellate Division reserved de- 
business for some time. I have tried to | gigion, 
get possession of this paper a number of | 
times in the course of the past two and Sells Helena Independent. 
a half years. Senator W. A. Clark has sold the 
“7 ~~ > gd oe ans Po. gpg ern gene gy Ay! — 
man, sti eel tha now a little|S. M. Neill, of Helena, an e forma 
about the newspaper business. I was | transfer has already taken place. Sena- 
tor Clark bought the Independent from 








NASHVILLE BANQUET. 


Y 


fee wie Cents A Cop 





FIRST ANNUAL DINNER GIVEN 
BY THE PRESS CLUB OF 
THAT CITY. 
















































































Many Prominent Newspaper Men Present. 
Melville E. Stone a Guest of Honor. 
Eloquent Address of President Robert 
L. Burch on the Purposes of the Club. 
Tribute to the Press as an Educator 
From Chancellor J. H. Kirkland, of Van- 
derbilt University. 


The first annual banquet of the Nash- 
ville Press Club was held on Monday 
night of last week at the Duncan in that 
city. At the tables were seated seventy- 
five men, including jurists, educators, 
and business and professional men of 
Nashville and neighboring cities. 

The guest of honor was Meiville E. 
Stone, general manager of the Associated 
Press, who, in an address to those as- 
sembled, recited the history of the Asso- 
ciated Press and its work. Following 
him G. H. Baskette replied to the toast, 
‘‘The local press;’”’ Allen G. Hall, “The 
teacher and the editor;’’ Hon. Benton 
MeMillin, former governor of the State, 
“Tennessee,” and Dr. J. H. Kirkland, of 
Vanderbilt University, ‘‘Education and 
the press. 

Robert L. Burch, president of the club, 
acted as toastmaster and welcomed the 
guests. Among the newspaper men from , 
other cities were Mr. Stone, S. J. Fleck- 
inger, representative of the Associated 
Press at Cincinnati; J. H. Smythe, repre- 
sentative of the Associated Press at 
Louisville; W. D. Robinson, managing 
editor of the Memphis Commercial Ap- 
peal, and P. H. Kerby, Mr. Stone’s 
secretary. Mr. Burch had addressed 
invitations to the managing editors of 
the Tennessee dailies, and received letters 
of regret from the following: 

W. J. Crawford, Commercial Appeal; 
Laps Walker and H. C. Adler, Chatta- 
nooga Times; A. 8. Sanford, Knoxville 
Journal and Tribune; J. B. Pound, Chat- 
tanooga News; J. M. Simmons, Jackson 
Whig; W. H Turner, Memphis Scimitar; 
A. C. Floyd, Memphis News; Charles 
Slack, Bristol Courier; George F. Milton, 
Knoxville Sentinel, and R. L. Taylor, 
Bristol Courier. 

In his opening address Mr. Burchspoke 
eloquently of the aims of the Nashville 
Press Club. Among other things hesaid: 


‘‘At this, the inaugural dinner of the 
Nashville Press Club, it is proper tosay a 
few words as to its aims and purposes. 
Charles A. Vana once said that it was 
the mission of a newspaper to convey 
intelligence and enlighten thought. I 
believe this a pretty good definition. 
How can its terms best be fulfilled? 
Nashville is a publication center. Here 
are printed three daily papers, and I 
believe more periodicals of various kinds 
than in any othercity of its size in the 
country. Each has a mission, each, a 
field. Each is doing a work. How can 
this work be made of a higher order? 
How can each of these papers and peri- 
odicals further extend the field of 
influence in which it labors? How can 
each broaden its mission and more vita- 
lize its power? 

“Tt wasin answer to these questions 
that this club came into existence. In 
order that the ideals of our work and its 





at one time a reporter, and I had an} 
interest in a small paper once before.” | Mr. Neill two years ago, 


character may become clearer, in order 








that our standards may be set bigher, in 
order that fraternal feeling may be bet- 
ter developed, in order that the position 
and responsibilty of the newspaper 
worker may the more be impressed upon 
himself and the community, this press 
club was formed. 

“Ifitshall achieve any one of these 
objects, its organization will not have 
been in vain, and if it shall achieve all of 
them, if it shall result in making more 
influentia!, more reliable. more enterpris- 
ing, more serviceable to the public the 
press of Nashville, it will have performed 
a@ public act of a distinct value, for no 
institution or enterprise is more inti- 
mately a part of the life of the public 
than the press, and in none is the public 
more interested. The press builds public 
opinion, and public opinion builds cities, 
builds governments and sustains the 
nation. Indeed, without a healthful, 
courageous, single-minded and patriotic 
public opinion, no government can last. 
The man who said that ‘eternal vigilance 
is the price of liberty’ said that which is 
constantly impressed upon the men who 
work upon the press. 

“ Public virtue must be sustained con- 
stantly, constantly defended, constantly 
encouraged and stimulated, orelseit will 
yield to the voice of the ever present 
tempter. 

* But let us not forget that the public 
is going to respect the press as the press 
respects itself, and the public is going to 
take it seriously, as the press takes 
itself seriously, and I hope the day may 
come, through the influence of the club 
and clubs like it throughout the ceun- 
try, that the fact will be established 
that the man who conducts a great 
newspaper is not an applicant for office; 
that he has within his position an office 
of the highest responsibility and influ- 
ence—one from which the governorship 
of his State, a seat in the Senate of the 
United States, nor even the Presidency 
should tempt him. for he is more than 
these; verily, he is king, and if he wields 
wisely, justly and charitably his royal 
sceptre, no monarch who ever lived has 
more opportunity or more power to 
serve and make happy and better his 
fellowmen.” 

At the close of Mr. Stone’s address 
G. H. Baskette responded to the toast 
“*The local press.” Allen G. Hall spoke 
humorously on his subject ‘‘ The teacher 
and the editor.” 

The closing address of the evening was 
by Chancellor J. H. Kirkland, of Vander- 
bilt Univerity, on ‘Education and the 
press.” Mr. Kirkland said in part: 

“There is a fundamental and vital 
relation between the press and educa- 
tion. Without the press there could be 
no education, and without education 
there could be nopress. Knowledge and 
universities are shunned by many; but 
no one shuns the newspapers. Every 
day the press brings to us the light of 
the world. The universities dig up 
things of the past and are interested in 
the smallest and most trivial events, if 
they were written sometime in the far 
past. But the newspapers are looking 
for news—things which occur in the pres- 
ent time and are the light of the present 
life. The college man has much to learn 
from the newspaper man. But the uni- 
versity and the paper alike have to do 
with the uplifting of humanity. We 
must look to universal education and 
the press to sustain our government.” 

The Nashville Press Club was organ- 
ized on its present foundation last 
August, and has already become one of 
the most active organizations of its kind 
in the country. 


Newspaper Under Fire. 

A dispatch from Cheefoo says that, 
according to word received there, the 
newspaper Novi Krai at Port Arthur is 
encountering all kinds of difficulty in 
going to press. The office is now on the 
line of the Japanese fire. Ten shells 
struck in the immediate vicinity of the 
office, smashing the windows, pieing 
the type, and increasing the troubles of 
the editore and printers, 





Pioneer of City Editors as They Are 
Known To-day. 


Working newspaper men in all parts 
of the country will be sorry to hear that 
W. F. G. Shanks, known a quarter ofa 
century ago as the city editor of a New 
York paper, has been dangerously ill at 
his home in Brooklyn. Shanks was the 
first of thecity editor class as understood 
to-day. When he took charge of that 
department, the position was regarded 
as a subordinate one in all the offices of 
the metropolis. The night editor, the 
paragraph writer, and a score of dilet- 
tantes who floated in and out the office 
and assumed various titles considered 
themselves the superior of thecity editor. 

In two years “ Bill” Shanks, as every- 
body called him, changed that, and made 
the city editor’s desk the second place 
on the modern American newspaper. 
Shanks was a bard taskmaster and a 
severe critic, but an appreciative master. 
He knew how he wanted work dune, 
could give orders therefor clearly and 
concisely, and had no patience with 
reporters who failed to carry out his 
directions.— Brooklyn Eagle. 


A Newspaper Plant for Sale. 


To anyone thinking ofstarting anews- | 
paper or of securing a larger plant, an , 
exceptional opportunity is presented by | 


the Colorado Springs Telegraph. Owing 
to the consolidation with the Colorado 


Springs Gazette the Telegraph plant in-' 


voicing at something like $50,000, is 
offered for sale at a bargain. It is de- 
scribed as being just the thing for a city 
of 100,000 to 200,000. Full details of 
the proposition may be had by referring 
to the advertisement on page five of this 
issue. 


Halstead to Edit Newsboys’ Magazine. 

Murat Halstead, the veteran journal- 
ist, of Cincinnati, hae been elected presi- 
dent of the American Newsboys’ 
Company, which was organized to pub- 
lish the American Newsboys’ Magazine. 
He has also been chosen as editor of the 
magazine. Mr. Halstead will go to 
New York and begin his new duties 
about Nov. 1. 


IMPROVING. 


Asbury Park, N. J., Oct. 17, 1904. 
Wear Mr. Shale: 

Please renew my subscription for THE 
Epiror AND PuBLishHeR as signed for. 
The paper is improving, and I derive 
much pleasure from reading it. 

Very truly, 
J. H. Hownanp, 
Asbury Park Press. 


La Presse at Montreal Sold. 

La Presse, the leading Montreal French- 
Canadian Liberal newspaper, has been 
sold, and it is understood that it is now 
controled by leading Conservatives. It 
has ceased to. boom Laurier in its edi- 
torial columns. The transfer was made 
to D. Russell and J. N. Greenshields, who 
represent the real parties interested in 
the purchase. 


Newspaper Owned by a City. 

The Dresdener Anzeigeris now, perhaps, 
the only daily newspaper whichis owned 
and published by a city. It was be- 
queathed to the city of Dresden by its 
former proprietor upon the condition 
that all profits arising therefrom should 
be spent upon the public parks. 


Daily at Sumter, S. C. 

The Freeman Publishing Company 
has been incorporated at Sumter, 8. C., 
to publish a daily and weekly paper. 

Haynesworth is president and 
Frank Wilson is secretary and treasurer. 








New Daily in Arkansas. 
Mammoth Spring, Ark, has a new 
daily paper called Town Talk. A. H. 
Frostmeyer is the editor, 
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OBJECTIONABLE SIGNS. 


Reference to the Ordinance Forbidding 
Them in New York City. 


A correspondent of the New York 
Times writes as follows: 
“To the Editorof the New York Times: 
“One of your correspondents recent] 
inquired if there was any law whic 
could be enforced to prevent the placing 
of objectionable advertising signs in 
public places, and I write to call atten- 
tion to the fact that there exists an 
ordinance forbidding such signs, and 
imposing a penalty of $25 for every such 
offense. . 
“Under the law, only the Corporation 
Counsel could prosecute such cases,"and 
it is interesting to note that, though it is 
the duty of one public officer to prevent 
this nuisance, another public officer sells 
the space on a public fence for such ob- 
jectionable advertising, notwithstanding 
the protest which was filed by the Muni- 
cipal Art Society in its public spirited 
effort to prevent the same. RL. 
“New York, Oct. 15, 1904.” 


To Manage Hannibal Journal. 

W. C. Shanklin, who has been press 
representative of the Jerusalem exhibit 
at the St. Louis World’s Fair, has left 
for Hannibal, Mo., where he will take 
charge of the Hannibal Morning Jour- 
nal as editor and manager. Mr. Shank- 
lin is well known in newspaper circles in 
Illinois and St. Louis. He was formerly 
in charge of the Galesburg (IIl.) Repub- 
lican-Register, and from there went to 
the St. Louis Globe Democrat, where he 
was engaged until heenlisted his services 
The Hanni- 
bal Journal is owned by Jobn A, Knott, 


,Tailroad and warehouse commissioner 


of Missouri. 





News Writers’ Union Disbands. 
The News Writers’ Union, of Stockton, 


.Cal., which has been in affiliation with 


the Federated Trades since its organiza- 
tion nearly two years ago, has voted to 
surrender its charter to the International 
‘Typographical Union and go out ofbusi- 
ness. A. L. Cowell, Democratic nominee 
for the Assembly in the Twenty-third 
District, has been the president of the 
News Writers’ Union since its organiza- 
tion, and wanted to continue the organ- 
ization, but the majority saw no good 
reason for it, and so voted. 


Plans for National Editors’ Meeting. 

William Ashbrook, of Johnstown, O., 
corresponding secretary of the National 
Editorial Association, was in Guthrie, 
Okla, last week completing arrange- 
ments for the next annual convention of 
the association, which will be held there 
next May. He announces that the 
Western itinerary for the delegates will 
include stops at Dallas, San Diego, San 
Francisco, Red Lands, Riverside, Denver 
and Chicago, with a visit to the Lewis 
and Clarke Exposition at Portland. The 
trip in all will occupy twenty-five days. 


Directors of Peoria Star. 

At the annual election of directors for 
the Peoria (Ill ) Star, thefollowing were 
chosen: E. F. Baldwin, W.E Hull and 
Charles V. B. Carroll. E. F. Baldwin is 
president and vice-president and W. E. 
Hull is secretary, treasurer and general 
manager. : 

Toronto Globe’s New Supplement. 

The Toronto Globe has begun the pub- 
lication on Saturdays of a sixteen-page 
illustrated magazine sipplement. This 
takes the place of a four-page newspaper 
sheet, which has been a valuable feature 
of the Saturday Globe for many years. 


New Ohio Daily. 

The Updike Printing Company, which, 
for some time past, has been running a 
job office in Celina, O., will launch a daily 
newspaper in that city in a couple of 
weeks. 





FIGHTING POSTER NUISANCE. 


Injunction Sought to Prohibit Billboards 
Around Parks in New York. 


The Municipal Art Society of New York 
proposes to seek through the courts the 
abolition of the poster nuisance on the 
fence surrounding Bryant Park. A tax- 
payer’s suit will be brought by Calvin 
Tomkins, president of the society, and 
on Nov. 1, in the Supreme Court, Nelson 
8. Spencer, of the law firm of Spencer, 
Ordway & Wierum, counsel for the 
society, will move for an order enjoining 
Park Commissioner Pallas and Thomas 
McNamara and Henry C. Hart, of 
McNamara & Co., from using the fence 
for advertising. The application for an 
injunction will be based on the facts 
that Bryant Park is within the jurisdic- 
tion of the Commissioner of Parks and is 
held for the city of New York in trust. 

An affidavit by Mr. Tomkins alleges 
in the complaint that Commissioner 
Pallas’s agreement with the defendants, 
permitting the fence advertising, was 
without authority of law and, is null 
and void. 

The affidavit continues that the letter- 
ing of the signs is largeand often fantas- 
tical and displeasing to the eye, and the 
pictures often poorly drawn and offensive 
to the taste. The advertisements are of 
various brands of cigars and liquors, 
articles of food and drink, medicines and 
preparations purporting tocure diseases, 
and of various kinds of business. 

The defendants, the complaint avers, 
in so far as they have permitted the 
posting of advertisements of persons 
having skill in the treatment or cure of 
disease, or of the sale of any nostrum or 
medicine, are disobeying acity ordinance. 

The complaint continues that it is im- 
portant to the welfare of the city that 
it should maintain, especially in its civic 
buildings and holdings, a high standard 
of beauty. 

Commissioner Pallas, in allowing Mc- 
Namara and Hart to put up the signs 
has lowered this standard and injured 
the city andits residents, especially those 
owning, living and doing business in the 
various buildings abutting on Bryant 
Park. 

The character of Fifth avenueand For- 
tieth streetand West Forty-second street, 
where they bound Bryant Park, is dis- 
tinctly lowered by the advertisements, 
the complaint says, and the interest of 
the city to its residents and strangers 
has been greatly lessened and injured. 
Many of the persons owning or occupy- 
ing premises in the streets opposite the 
fence have protested against the fence 
advertising to Pallas, and also to the 
Mayor, but without effect. 

The Municipal Art Society has brought 
to the attention of Pallas the impro- 
priety and illegality of the sign agree- 
ment. and has protested against it, but 
he has refused to revoke the agreement 
or to discontinue the advertising. The 
society has also made alike protest to 
the Mayor, with a like result. 

To Assist in Mexican Inauguration. 

All the newspaper men of Mexico City 
have been invited to co-operate and par- 
ticipate in the inauguration of President 
Diaz, in order to make the fiestas in 
honor of the event as brilliant as pos- 
sible. The press committee consists of 
Deputies Luis Aguilar, Ramon Corona 
and Jose Bribiesca. 


Municipal Ownership Daily Suspends. 

The Webster City ({a.) Graphic-Herald, 
which was conducted for a short time as 
@ municipal ownership daily, has sus- 
pended for lack of patronage. It wasits 
purpose to fight a private gas franchisee 
to prevent it conflicting with the munici- 
pal ownership institutions of Webster 
City, and in this it was successful. 
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GROWING IN FAVOR. 
Never Before Has the Value of the News- 
paper as an Advertising Medium Been 
So Generally Recognized. 


OctropER 29, 1904. 


More and more is the value of news- 
paper advertising coming to be appreci- 
ated in all lines of business, says the 
Nashville American. It is most appreci- 
ated by the most successful every where. 
In these modern days of competition and 
live business methods the wholesaler, as 
well as the retailer, the manufacturer, as 
well as the merchant, finds it necessary 
to advertise. Mills, factories, railroads, 
theatres, hotels, banks, etc., find that 
newspaper advertising is the best adver- 
tising. Even churches are learning to 
advertise. The mossback business man 
who expects customers to hunt him up 
unsolicited is rapidly passing out of ex- 
istence. In recent years no class of ad- 
vertising has grown more rapidly than 
bank advertising. The Philadelpbia 
Record says: 

“To most retail merchants and to an 
increasing number of manufacturers and 
wholesale dealers the necessity of adver- 
tising is obvious. As Lord Rosebery said 
in speaking of the best means of promot- 
ing English trade: ‘The whole age is an 
age of advertisement. Authors, actors, 
statesmen, singers—I do not care to 
particularize any more categories—all 
are engaged in a great holy war of ad- 
vertisement, and it does seem very hard 
that we should fall short in doing that 
for our goods which we do so success- 
fully for ourselves.’ Financial institu- 
tions have been among the last to 
recognize the importance of advertising. 
Anything more than the annual publica- 
tion ofa tabular statement was regarded, 
and by some bankers is still regarded, as 
beneath the dignity of a bank. 

“Pittsburg is noted for the number 
of its banks and trust companies and the 
magnificence of the buildings which they 
occupy, also for the number of its well- 
paid workingmen. It was mainly to 
to impress the wage-earners with the 
importance of thrift that an enterprising 
banker first adopted modern advertising 
methods. So great and impressive were 
the results that the example was fol- 
lowed by a majority of the financial in- 
stitutions. This success was based on 
the public ignorance of banking. The 
people were told, in brief but well-dis- 
played newspaper ‘ads’ how simple it is 
to open a bank account, how easy it is 
to save and how profitable.” 

The result of this policy has been an 
enormous increase in the number of bank 
depositors and patrons. ‘‘Men, women 
and children by the thousands have been 
induced to become savers and bank 
depositors.’ The Record adds: 


‘There are various advertising medi- 
ums, but the greatest number of well- 
known successful merchants and others 
prefer the daily newspaper. ‘The book 
publishers, who formerly expended large 
sums on artistic posters, now use news- 
paper space almost exclusively. One of 
them has said: ‘The plainest bit of 
argument in two inches of newspaper 
space has more advertising value than 
the retailer’s name chalked on all the 
doorsteps intown.’ Cammeyer, theshoe 
man, has said: ‘ We haveused the maga- 
zines and tried outdoor display, but we 
have withdrawn from them and other 
kinds of advertising in order to expend 
all our appropriations on the daily 
newspapers—the daily being the only 
medium that pounds constantly.’ At 
the meeting of the Pennsylvania Bankers’ 
Aseociation at Atlantic City last week, 
Banker William 8S. Powers, of Pittsburg 
(the home of bank advertising), affirmed, 
as a result of practical experience: 
‘Newspapers are the best medium for 
advertising.’ He quoted statistice show- 
ing ‘the immense gain of banks which 
advertise liberally in the newspapers 
over those which have refused to adopt 
modern methods of publicity.’ Two 
years ago it was computed that $500,- 
000 was spent in that year by the Pitts- 


burg banks for newspaper advertising.” 

The manufacturers of breakfast foods 
have advertised so extensively they have 
forced the manufacturers of flour, the 
ordinary mill men, to advertise their 
brands of flour in the newspapers, some- 
thing many of them never did before. 
They found their sales were being ma- 
terially reduced by the use of breakfast 
foods and the various preparations 
which have been so freely advertised, 
and most of which have little merit. 

Newspaper advertising has come to 
be a necessity in every line of business 
which depends upon public patronage 
for its existence. In some of the cities 
the theatre managers have abandoned 
all other forms of advertising and rely 
on newspaper advertisements, and are 
wholly satisfied with the results. Never 
before was newspaper advertising so 
much of a necessity as it is now. 





To Publish Sunday Magazines. 

The Inter-City Publishing Company, 
40 Wall street, New York, has been 
incorporated with a capital of $10,000 
to publish a Sunday magazine supple- 
ment to be supplied simultaneously to a 
number of daily newspapers over the 
country. The officers and directors for 
the first year are J. Stodard Johnson, 
Jr., president, Hord Brown, secretary 
and treasurer, New York, and Raymond 
Ball, general manager, Alpine, N. J. 
Mr. Ball says thata number of contracts 
have been closed, and that the first num- 
ber, containing contributionsfrom prom- 
inent writers, is already well under way. 
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OBITUARY NOTES. 


Mrs. Euphemia Vale Blake, known as 
a writer under the nameofE. Vale Blake, 
died at her home, in Brooklyn, last week. 
Mrs. Blake was born in Hastings, Eng- 
land, in 1817. Her father, Prof. Vale, 
eame to New York city in 1823, and 
became publisher of the New York 
Beacon. After her marriage Mrs. Blake 
went to live in Newbury poit, Mass. She 
edited the Newburyport Herald, and 
later a weekly newspaper, the Saturday 
Evening Union. She also wrote for the 
North American Review, the Christian 
Register, and the Transcript, the Trav- 
eler, the Atlas, and other Boston publi- 
cations, reviewing the early works of 
Charles Dickens and George William 
Curtis, and writing a history of New- 
buryport. Mrs. Blake was one of a circle 
of literary persons, of whom Whittier 
was the leader. 

William F. Kemmler, for twenty-five 
years editor of the Columbus (O ) West- 
bote, died last Tuesday at Columbus. 
He was Consul to Switzerland under 
President Cleveland. 








John Auld Forsythe, for seventeen 
years editor of the Seymour (Ind.) Daily 
Democrat, is dead at his home in that 
city, aged 72 years. He was a charter 
member of the Southern Indiana Press 
Association. 


Walter 8. Melick, a prominent Cali- 
fornia politician, who for several years 
was editor of the Pasadena News, is 
dead. 
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HIGH DUTIES ON PAPER. 


Heavy Burden to Newspaper Publishers 
of the Argentine Republic. 


An interesting situationis presented in 
the Argentine Republic, where the high 
import duties on print paper have become 
very burdensome to newspaper pub- 
lishers. The Standard, of Buenos Ayres, 
says on the matter: 


“Taxes on knowledge should be the 
very last to be imposed and only in case 
of extreme necessity, for they tend to 
restrain the progress of education and 
thus to make a people less capable of 
deriving the greatest possible benefit 
from the natural resources of their 
country. 

‘‘ Therefore, the political economists of 
England acted wisely in denouncing such 
taxes at an early stage of the great 
economic movements of sixty years ago, 
which terminated in a radical reform of 
the entire fiscal system of the United 
Kingdom. The import duties and the 
taxes on paper and on the materials for 
making it were suppressed, and since 
then there has been a remarkable de- 
velopment in the education of the masses 
by means of cheap literature, and especi- 
ally of cheap newspapers. 

‘“‘A contrary policy has been pursued 
in the Argentine Republic. The import 
duties upon paper have been from time 
to time augmented until, as regards 
certain classes of paper, and particularly 
that which is used for newspapers, they 
have become practically prohibitive; the 
object in view was not the increase of the 
revenue which might have been excusable 
if the necessities of the National Treasury 
made this imperative—it was the desire 
to enable a few private individuals to 
earry on at a profit the business of paper- 
making, which they had established. It 
was a new ‘National industry,’ and, 
therefore, worthy of protection, and this 
was given to such an extent that the 
foreign paper for newspapers and some 
other purposes could not compete with 
the production of the only Argentine 
paper mill that existed for a lorg time 
(it will soon have some rivals attiacted 
by the great profits made possible by ex- 
aggerated protection), the results being 
that the Government sacrificed revenue 
for the benefit of a private association, 
and the proprietors of newspapers have 
to pay higher prices than were formerly 
given for superior articles obtained from 
abroad.” 


Missouri Allied Printing Trades. 

The Allied Printing Trades Council of 
Missouri held its annual meeting at St. 
Joseph last week, when the following 
officers were elected: C. P. Connolly, of 
St. Louis Typographical Union No. 8, 
president; C. Hugh Galoskowsky, Kan- 
sas City Pressmen’s Union No. 6, first 
vice-president; G. W. Khorll, St. Louis 
Bookbinders’ Union No. 18, second vice- 
president; W. S Mitchell, St. Joseph 
Mailers’ Union No. 15, third vice-presi- 
dent; W. Walter Statts, Kansas City 
Stereotypers’ and Electrotypers’ Union 
No. 6, fourth vice-president; John G. 
Warrington, St. Louis Pressmen As- 
sistante’ Union No. 43. fifth vice-presi- 
dent; G. Gus Crawford, Kansas City 
Typographical Union No. 80, secretary- 
treasurer; delegate to State Federation 
of Labor, U. H. Galoskowsky, of Kansas 
City Pressemen’s Union No. 6. 





Binghamton Ad Men Meet. 

At a recent meeting of the Advertisers’ 
Association of Binghamton, N. Y., a 
committee composed of Harry Lacey, 
W. MeWilliams, L. 8. Raymond, Presi- 
dent Raymond and Secretary Welch was 
appointed to draft a new constitution 
and bye-laws for the association, a report 
to be made at the next meeting. E. Fin- 
ney, J. R. Jones, James McNamara and 
J. P. Davern were appointed a commit- 
tee to arrange for the next meeting. A 
prominent speaker will be secured and 
au attractive program provided. 


The Albion (N. Y.) Free Lance has 














suspended. 
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THE POSTER NUISANCE. 

The fight of the Municipal Art Society, 
of New York, for the abolition of the 
poster nuisance around Bryant Park 
will be watched with a great deal of 
interest. The garish advertisements 
that are plastered over private buildings 
throughout the country are outrage 
enough, but when it comes to prostitut- 
ing public parks to such purposes, it is 
surely time to call a halt. 

Already the art sucieties have rendered 
a great service by inducing the bill 
posters to refrain from desecrating 
natural scenery with their hideous 
advertisements, and the public parks 
are worthy of their attention, because 
they furnish city people the only natural 
scenery that they can have. But, if the 
advertisements areso detrimental to the 
natural scenery they are correspondingly 
detrimental to the general aspect of city 
or country, and are to be tabooed for 
the same reasons. The art societies are 
doing a worthy work in agitating 
reforms in the matter of billboards, and 
the newspapers cannot devote too much 
attention to their work and to creating 
@ sentiment against this objectionable 
outdoor publicity, not only on account 
of their own interests, but because of 
the interests of the general public which 
they undertake to serve. 





THE ART SOCIETY'S SUIT. 


Of the fight against the posters around 
Bryant Park the New York World says: 

“The Municipal Art Society is aboutto 
bring a taxpayer's suit to enjoin the pre- 
posterous Pallae from blazoning’ upon 
the Public Library fence the merits of his 
favorite brands of corsets, underwear, 
whisky and patent medicines. The med- 
ical part of this advertising appears to 
be clearly illegal, and the rest is such a 
flagrant outrage upon public decency 
that a court may well be expected to 
grant relief. 

“Since Pallas got himself into his 
present scrape Mayor McClellan can have 
no excuse for helping him out of it. It 
was bad enough to let him stay in office 
after he had so conspicuously proved 
his unfitness, but at any rate the city’s 
Law Department ought to give him no 
help in defending his scandalous sacrifice 
of the city’s interests.” 





THE OVERLAND DAILY. 


Speaking of the new plan of the Union 
Pacific Railroad to publisha dai!y paper 
on its through passenger trains the 
Portland (Ore.) Journal says: 

“Tt goes to show the universal hunger 
for news, the nearness of the people 
of the world to each other and the 
extreme interest which each one feels 
not only in the doing of his neigbbors, 
but the larger movements of the govern- 
ment. It is that very instinct that is 





bringing the whole world into closer 
relations, that is bringing about an era 
of better feeling, and that will ultimately 
tend to lessen misunderstandings which 
are so often based upon false or inade- 
quate information.” 

The New York Evening Mail says of 
the enterprise : 

“There remains the question which 
was raised when the first wireless bul- 
letins were issued upon shipboard. Do 
people who go on long journeys, some- 
times to get away from the affairs of the 
world, care to have the affairs of the 
world thus thrust upon them? Some of 
them do not, and to them it is a species 
ofexile. But even these fugitives, after 
the first novelty is worn off, like to vary 
the pleasant monotony of their pilgrim- 
age by a tentative touch with the world. 
If this is true on an ocean trip, it is truer 
on a railroad trip. Sources of entertain- 
ment are more contracted on the rails 
than on the highways of ocean; hence 
the legendary popularity of the story- 
telling ‘drummer.’ 

“The transcontinental newspaper 
should be welcome to the pleasure-seek- 
ing pilgrims and useful to the business 
men who make up the bulk of its readers. 
And we do not see that its competition 
would affect anyone, except our contem- 
poraries of Omaha, Salt Lake City and 
San Francisco.” 





THE CIRCULAR NUISANCE. 

There is a common snd unpleasant 
practice on the part of certain small 
tradesmen, says the Brooklyn Eagle, of 
hiring newsdealers to insert business cir- 
culars between the leaves of the daily 
papers sold in their neighborhoods. 
They are thus enabled to reach possible 
customers without advertising in those 
papers and without use of the mails. 
This may be shrewd business, in one 
sense, but it is undignified and under- 
hand to sneak one’s goods into a house 
under false pretenses. And it is an irri- 
tation to the reader to have to shake 
out half a dozen sheets, varying from 
the size of ash-barrel dodgers to full 
pages, before he can get at the news for 
which he bought the paper. Ifheis one of 
those greedy readers whose appetite is 
satisfied with nothing less than half a 
dozen papers, his office or parlor floor is 
well littered with these intruding adver- 
tisements before he is through with his 
reading. Buyers might dosomething to 
check this business, if they would signify 
to the news venders that they prefer 
newspapers to circulars, and require 
their papers “straight.” 





NEWSPAPERS IN THE CAMPAIGN 

The apparent apathy or lack of enthu- 
siastic demonstration in the present 
Presidential campaign, says the Nash- 
ville Banner, may be to a great degree 





deceptive or rather misunderstood. 
Probably the disposition of so many 
people to stay away from political meet- 
ings is due to other causes than an indif- 
ference or a lack of interest in the 
situation and the results of the coming 
elections. The Boston Transcript sug- 
gests as one of the chief causes of the 
lack of popular demonstration the grow- 
ing dependence of the people in the rural 
districts, as well as in the cities, upon 
the newspapers for their political inform- 
ation, and the consequent lessening of 
the popular dependence upon campaign 
speakers. Says the Transcript: 

“It has been recognized for some years 
that theinfluence of thecampaign orator 
was steadily declining, and that of the 
newspaper was increasing. We do not 
mean to say that during the last four 
years the former has taken such a slump 
as the present situation would seem to 
indicate, but the facilities for the distri- 
bution of newspapers through these 
scattered communities have very much 
increased. Where the farmer was form- 
erly satisfied with a weekly, it is now so 
easy to getadaily through the rural free 
mail delivery that heimproves the oppor- 
tunity, especially during the campaign 
months, and, as that tends to fix the 
newspaper habit, he is likely to continue 
his daily afterward. Keeping in touch 
with the order of events, he makes up 
his mind earlier in the campaign than he 
used to. Unless moved by personal curi- 
osity to see what a well-known public 
man looks like, he does not take the 
trouble to go several miles to hear him, 
because he knows he will get the benefit 
of his message in his paper. He would 
rather stay at home and read and think 
than make the effort to go to a con- 
siderable distance to hear and shout. 
We believe the votes will come out this 
year as well as they ever did, in spite of 
the absence of demonstration, and, the 
results being equal, the more quietly a 
campaign can be conducted the better.” 

Doubtlese there is a good deal of truth 
in this, especially in a year when there is 
much business activity, and when farm- 
ers have the encouragement and absorp- 
tion of good crops and the business 
attention they demand. They can more 
conveniently and comfortably keep in- 
formed of the political campaign through 
the medium of the daily newspaper, and, 
as a rule, they have learned to prefer this 
means of information to that of the 
hustings. They prefer the newspaper as 
a political medium to the campaign liter- 
ature that is sent out by the party com- 
mittees to such a wasteful extent. The 
average busy farmer has little time or 
inclination to drudge through campaign 
documents and speeches or go miles to 
hear some campaign speaker, but he 
finds time to read his newspapers and 
keep himself informed concerning politi- 
cal issues and doings. 

This changed condition tende to a 
quieter campaign, as well as to more 
deliberate thought and consideration, 
with less of the prejudice that the aver- 
age one-sided campaign orator endeav- 
ors to work up in the minds of his 
hearers. And thiscondition made by the 
wider distribution of newspapers may 
bring about some surprises in com- 
munities and States in which there is 
supposed to be a prevailing apathy. 
There may be a large number of people 
who do not manifest a lively interest in 
the campaign at the political meetings, 
who have quietly made up their minds 
and who will aid in making the vote in 
November in their localities larger than 
is at present anticipated. 
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NEWSPAPER vs. CIRCULARS. 


A Comparison of the Cost of Two Kinds 
of Advertising. 


Edgar A. Pettingill, the ad writer of 
Memphis, Tenn., in one of a series of 
articles which he is writing for the Mem- 
phis News, made an interesting compari- 
son between the cost of circular and 
newspaper advertising. He says: 

‘Can a merchant advertise successfully 
without using newspaper space? 

‘‘No, sir! There’s no other sort of ad 
that can reach so many people, and doit 
as effectively as the newspaper does. 
And, whatis more, the other sorts are 
always many times as expensive. 

“Suppose, for the sake of argument, 
you could find out all the addresses of 
all the people reached by any daily newe- 
paper. Suppose, for the sake of argu- 
ment, there were 23,000 ofthem. A page 
ad could be had in such a paperfor $105, 

“Twenty-three thousand circulars the 
size of a newspaper page would cost you 
at least $75; 23,000 envelopes, even the 
cheapest kind, would cost you $25 more. 
The addressing (even supposing you were 
already possessed of the list of names) 
would cost another $15 at least. The 
one-cent stamps necessary to send the 
circulars would cost $230. That totals 
$345, and wouldn’t be as effective as the 
newspaper ad that cost $15. 

“Even if you adopted the very poor 
and almost worthless system of dis- 
tributing the circularsfrom door to door 
by hand (and supposing, for the sake of 
argument, that the distributors really 
did distribute them, instead of building 
bonfires or choking up sewers) the ex- 
pense would be about $125. 

“Out in Denver the merchants had an 
object lesson a few years ago. They 
claimed the newspaper rates were too 
high, and all the large etores went on a 
strike. They refused to put asingle ad 
in any of the papers. 

“The papers ignored them altogether. 
The merchants tried circulars, posters, 
street car ads, programs, fencesigns, and 
all the other expensive forms of adver- 
tising. 

“Their advertising cost them several 
times what it did before, and their busi- 
ness got worse and worse. 

‘They believe in newspaper advertis- 
ing out in Denver now, and there arefew 
cities where the space used is as large. 
Why? 

‘Well, they have had an object lesson. 
They bought expensive experience in a 
dear market, but they are making good 
use of their experience afterwaids. 

‘‘What is the use of putting up witha 
very ineffective and very expensive kind 
of an ad, when you can get better results 
for less money and get quicker action on 
your investment by putting your ad ina 
good daily paper? ‘ 

“Don’t be a tenderfoot! Don’t be a 
Mr. E. Z. Mark! Figure the whole thing 
out on the basis of the cost per thousand 
families reached. If you don’t know how 
“sd figure, take a vacation until you learn 

now. 

“The man who can’t figure closely has 
no business to be in business. 

‘* He will succeed better as a ‘ quitter.’” 








Canada’s First Newspaper. 

The Canada Gazette and American 
Oracle was the name of the first news- 
paper published in Upper Canada, dating 
back to 1798. lt was about the size of 
a sheet of foolscap. History does not 
give the name of the town in which it 
was printed. The Quebec Gazette ante- 
dated it thirty-four years, being first 
issued June 21,1764. Four years later, 
June 3, 1778, the Montreal Gazettecame 
into the newspaper world, and it was 
such a healthy infant that it still sur- 
vives. The first daily paper published in 
Canada was the Montreal Advertiser, 
dating back to 1840.—Hamilton Gazette. 


The Portland (Ore.) Press Club was 
given the proceeds of a special perform- 
ance the other evening of ‘‘The Empress 
Theodora,” presented by Melbourne Mac- 
Dowell. Through the efforts of the club 
members in selling tickets a neat sum 
was cleared. 
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PERSONALS. 


J. McLeod, of the Boston Post, wae in 
New York for acouple of days last week. 


Harold Harmsworth, of the London 
family of publishers, was in New York 
this week, registered at the Manhattan 
Hotel. 


Thomas P. Peters, editor of the Brook- 
lyn Times, has been placed on the Repub- 
lican electoral ticket for the sahird 
District. 


Norman H. Dowes, president of the 
Post Publishing Company of Havana, 
Cuba, isonatrip through che Western 
States. 


H. H. Cabaniss, business manager of 
of the Augusta (Ga.) Chronicle, was 
recently in Uhicago in the interest of his 
paper. 

Alexander Jonas, editor-in-chief of the 
New Yorker Volkszeitung, spoke one 
night last week in New Haven under the 
auspices of the Socialist party in that 
city. 

Harvey E. Taylor is now city editor of 
the Johnstown (Pa.) Republican, suc- 
ceeding his brother, Charles E. Taylor, 
who has gone to Lafayette, lnd., to be 
editor of the Lafayette Evening Call. 


The engagement has been announced 
of Herbert A. Igoe, the well-known car- 
toonist and artist on the staff of theSan 
Francisco Examiner, to Miss Florence E. 
Edmundson, of San Francisco. 


Philip Patchin, a Ves Moines news- 
paper man, has gone to Washington to 
engage in newspaper work in that city. 
He is a brother of R. H. Patchin, of the 
New York Herald’s Washington bureau. 


Austin E. Neal, fora number of years 
connected with the St. Louis Republic, 
was married last week to Mrs. Kdith B. 
Campbell, of Jacksonville, lll. ‘be couple 
leftfur New Orleans on their wedding 
tour. 


Alexander Kenealy, managing editor 
of Harmsworth’s Daily Mirror, which 
was, started in London a few months 
ago, is in New Yurk. He was at one 
time connected with the New York 
American and the Smart Set Magazine. 


A. W. Kerr, representing the Montreal 
Daily Herald, is in Mexico Uity collecting 
data for a series of articles on Mexico, 
which he will write for his paper fur the 
benefit of Canadian capitalists who have 
lately shown great interest in the possi 
bilities of that republic. 


Charles Hemstreet, manager of the 
Burrelle Press Clipping Bureau, New 
York, has been awarded a silver medal 
by the department of social econumy at 
the World's Fair for writing his book 
‘‘The Better New York.” The book was 
published last spring. 


Tracy Bronson, who for many years 
has been connected with the New York 
Times, has been made managing editor 
of the New Haven Union, succeeding 
James Scott, resigned. Mr. Scott leaves 
the position on account of his health. 
He will continue to write for newspapers, 
doing work that will be less confining. 


Marlen E. Pew, New York representa- 
tive of the Newspaper Enterprise Asso- 
ciation, sailed last Thursday on short 
notice for Panama. He willgather data 
for the association on the situation on 
the Isthmus, and will be gone for a 
month or more. Jake Waldeck, of the 
Cleveland Press, has come on to take 
charge of the New York office during Mr. 
Pew’s absence. 

TheSan Diego (Cal. ) Union has donated 
a handsomé silver cup to the County 
Poultry Association for competition at 
its annual exhibition to be held in 
December. 





HONOR RUFUS H. JACKSON. 


Business Manager of Hartford Times Re- 
ceives Gift From Paper’s Employes. 


Rufus H. Jackson, business manager 
of the Hartford (Conn.) Times, was given 
a surprise the other evening, when he 
was presented with a handsome collec- 
tion of cut glass by the employes of the 
paper. Accompanying the gift was a 
testimonial letter which concluded as 
follows: 

‘As a testimonial of their esteem and 
love they pray you accept the accom- 
panying collection of cut glass, with the 
full assurance that the gift carries with 
it the very best wishes of every member 
of the business, editorial and mechanical 
departments of the Hartford Times. 
May the flinty crystal remind you of the 
solidity of friendly association; the 
sparkling substance be typical of the high 

position you hold in business circles; the 
heft workmanship of the cutter be em- 
blematic of the results gained by faithful 
service, and the array of many pieces, 
each for its own use, illustrate the per- 
fection of unity as demonstrated in the 
various departmente of the Hartford 
Daily Times, each employe filling his 
allotted place to the end of making a 
complete and successful newspaper, 
worthy the memory of the founder, 
Alfred E. Burr, a monument to the name 
he so honorably established and main- 
tained, a credit to the present owner, W. 
O. Burr, and a satisfaction to you as 
business manager.” 

The letter was signed by each member 
of the editorial, business and mechanical 
departments of the Times. 





Receiver for Publishing Company. 

Judge Scott, of the Supreme Court has 
appointed Robert P. Bayer receiver for 
the New York Theatrical Publishing 
Company, on the application of the Carey 
Printing Company, which obtained a 
judgment against iton July 1 for $1,230. 
The only asset of the company is a claim 
against one of the stockholders for un- 


paid subscriptions to capital stock. The|=- 


company was incorporated a year ago 
with a capitalization of $40,000, and 
Albert Hencke was secretary. 





Scranton Truth’s New Press. 

The Scranton (Pa) Truth has just 
purchased an improved two-roll stereo- 
type perfecting Hoe press which will 
soon be installed. The improvement is 
in line with the progressive policy which 
has characierized the Truth Publishing 
Company since its reorganization. 





Former Japanese Minister Buys Paper. 

M. Koto, former Japanese minister to 
England, has purchased the Nichi Nichi, 
a newspaper at Tokio. He will per- 
sonally conduct the paper. 





The Easton (Pa.) Argus has just 
installed a new perfecting press and 
pesrshnctn ren outfit. 


NEW ENGLAND DAILY 
without competition in good 
field with an established 
business of $12,000 per year 
is available as owner has 
opportunity to locate in a 

















larger field. Proposition 
No. 64. 
C. M. PALMER, 
Newspaper Broker. 
277 Broadway, 115 Dearborn St., 
New York. Chicago. 
Established 1858 


THE LOVEJOY CO., 
ELECTROTYPERS 


and Manufacturers of Electrotype Machinery 
444-446 Pearl Street, New York. 


- | information, “N, E.,” 











sented. 


order. 


two colors when desired. 
One vertical engine. 
Two large dynamos. 
One small dynamo. 


Sixteen turtles. 


Complete furniture 


straight-lined press, used 
moved, has had the best of 
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$50,000 Plant For Sale 


Owing to consolidation, an unusual opportunity 
to buy a thoroughly modern newspaper plant is pre- 
Just the thing for a city of 100,000 to 
200,000. Everything complete and in perfect running 

The entire plant will invoice about $50,000, 
and will be sold at a bargain, either as a whole or in t 
part. The machinery has been used only a few years 
and is as good as new, including : 

One Potter cylinder press, and attachments, speed 
10,000 per hour, first cost $16,000, prints four to 
sixteen pages single, or four to eight pages double, 


One stereotyping outfit, complete. 


Six typesetting machines. 


condition as the day it printed the first paper. 
The invoice of the entire plant and full particulars 
can be had on application to 


THE COLORADO SPRINGS TELEGRAPH, 





Twelve chases, six stones, and $5,000 worth of 
display type, leads, slugs, rules, ete. 
and fixtures for counting 
room and editorial and reportorial offices. 

To this may be added, if desired, a two-deck Goss 


three years, never been 
care and is in just as good 


‘ * - 
Colorado Springs. 











SITUATIONS WANTED. 


Four agate lines will be published one | 
time free under this classification. 15 | 
cents tor each additional line. 


SPECIAL FEATURE WRITER FOR) 


Sunday Papers—Newspaper man of all around | 
experience, particularly in special articles and | 
feature work, desires position with New York | 
paper or publishing house. Address “SPECIAL,” 
care THE EbITOR AND PUBLISHER. 


BUSINESS MANAGER 


Wants change. Now general manager of the 
leading evening paper in field of 250,000. Has 
doubled advertising in cities of 100,000 to 300,000 
population. Exceptionally successful record as 
business, advertising and circulation manager. 











Knows how to “cut” expenses, increase receipts- 
Salary $2,600 to $3,000. Address “CONFIDEN- 
TIAL,” care Tue EpIToR AND PUBLISHER. 


POLITICAL CARTOONIST 


desires position on enterprising paper. Can do 
general sketch work and has plenty of original 
ideas. Address “SKETCH,” care Tue EpiTor 
AND PUBLISHER. 








COPY READER 
with three years’ experience on New York dallies, 
will be open to engagement ‘city only) Sept. 1. 
Unimpeachable references. Address “COPY 
READER,” care Tae EDITOR AND PUBLISHER. 


CAPABLE MANAGER 
will be open to offers from trade weeklies Sept. 1. 
Can also act as editor, if desired. Thoroughly 
versed, and with fine metropolitan record In all 
departments. Can take charge of plant if there 
is one in connection. Address “MANAGER,” 
care THE EDITOR AND PUBLISHER. 


BUSINESS AND ADVERTISING 


Competent business and advertising manager 
of New England daily desires change of location. 
Can furnish best of recommendations regarding 
character and ability, 35 years of age, married 
Exceptionally well qualified to handle agency 
and foreign business handled direct. Address for 
care THE EDITOR ANv PuB- 








LISHER. 





POSITION AS STENOGRAPHER. 


Thorough English scholar desires responsible 
position as private secretary, etc. Experienced 
in publishing line; thoroughly capable; neat, 
scholarly and rapid. (Remington). Preferably 
literary work. Address “M. B.,"" care THE 
EDITOR AND PUBLISHER. 





oe 
HELP WANTED. 


ADVERTISING MANAGER. 
An afternoon daily in Eastern city of 25,000 





| wants a man up-to-date in experience and with a 


record for success, who will develop local business 
to the limit of possibilities. Must be a high- 
| grade man in every respect, and should have had 


| some composing room training. Right salary 


for the right man. Address “EAST,” care THE 
EDITOR AND PUBLISHER. 





Reliable men to carry as a side line an up-to- 


| date line of Advertising Calendars, sold to Furut- 


ture, Hardware, Drug, yg A General 
Merchants. Convenient. to prompt 
remittances. GEO. H. JUNG £00, "Cincinnatl, oO. 


SCOTT THREE-DECK PRESS. 

One three-deck Scott straight line, twenty-four- 
page press, with color attachment, good as new, 
four years old, prints seven and eight columns. 
Reason for selling, purchased new Hoe thirty- 


two-page quadruple press. Address DES MOINES 
CAPITAL, Des Moines, Ia. 


COX DUPLEX FOR SALE. 


1 Angle Bar Cox Duplex Press as good as new; 
reason for selling, replacing with a new Hoe two- 
roll press DEMOCRAT PUBLISHING CO., 
Danville, Ll. 














Hoe two revolution press. Prints sheets 36x48. 
Allimprovements; guaranteed to do first class, 
job, book and newspaper work. Has 7-column 
folder attached. Price reasonable. “GREEN,” 
care THE EDITOR AND PUBLISHER. 





Six-column quarto Potter drum cylinder. Press 
in good running order. $325 from quick buyer 
will be accepted. “COMMERCIAL,” care THE 
EDITOR AND PUBLISHER. 








WILLIAMS LLOYD MACHINERY 
COMPANY. 
(Formerly Geo. E. Lloyd & Co., Est'd 1876) 
373 Dearborn St., Chicago. 


Plants for Electrotyping and Photo-Engrav- 
ing complete in every detail. 


N Y. Agent: THE TYMPALYN CO., 
CHARLES 8. MILLS, Manager, 


SPECIALTY: Iron Equipment for Compos- 
ing Rooms. 
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TIPS FOR BUSINESS MANAGERS. 


Smith, Arison & Co., Philadelphia, are 
arranging for a nice line of winter resort 
advertising. 


The Pittsburg Real Estate Company, 
Pittsburg, Pa., is advertising in a num- 
ber of New York State papers. 


The Celery King Company, Rochester, 
N. Y., is adding a number of new papers 
to its list to advertise Celery King. 


The Littleton Masic Company, Buffalo, 
N. Y., is advertising songs in a number 
of metropolitan morning papers. 


The Barto Advertising Agency, Land 
and Title Building, Philadelphia, is ask- 
ing rates on a one-inch ad e. o. d. forone 
year. 


The Lord & Thomas Agency, New 
York, is placing a display ad for Every- 
body’s Magazine in papers throughout 
the country. ae 


The A. R. Elliott Agency, 66 West 
Broadway, New York, is asking rateson 
& two-inch ade. o. d. for three, six and 
twelve months. 


The American Sports Publishing Com- 
pany, 15 Warren street, New York, is 
asking rates on display advertising in 
papers in the Middle West. 


M. P. Gould, advertising agent, 99 
Nassau street, New York, is getting 
rates on the R. Harold Hays asthma 
cure advertising. 


The Lyman D. Morse Agency, Potter 
Building, New York, is making renewals 
for the Potter Chemical Company, Bos- 
ton, for Cuticura advertising. 


The Phelps Publishing Company, 
Springfield, Mass., is placing a three- 
inch publisher’s ad in a select list of 
dailies with large circulations. 


N. W. Ayer & Son, Philadelphia, are 
sending out full-page ads for the Na- 
tional Biscuit Company to papers that 
have contracts for that advertising. 


The Paul E. Derrick Advertising 
Agency, Tribune Building, New York, 
is renewing contracts for the Quaker 
Oats advertising. The contracts are for 
about 5,000 lines. 


The Camden Coke Company, of Cam- 
den, N. J., is placing some advertising in 
the immediate vicinity of Philadelphia 
through the Powers, Armstrong & 
Hanson Agency. 


N. W. Ayer & Son, Philadelphia, are 
putting out a line of advertising for 
the Central City Soap Company toa 
select list of papers. The space is 2,418 
inches, to be used within one year. 


The Crowell Publishing Company, 
Springfield, O., is placing a line of copy 
for the Woman’s Home Companion in 
the Middle West and Eastern States. 
The list is made up at Springfield. 


The Albert Lewis Advertising Agency, 
Temple Court Building, New York, are 
using magazines and dailies to advertise 
a ‘“‘Friend at Court,” a book by Jessie 
Emerson Moffat. William Ritchie, 70 
Fifth avenue, New York is the publisher. 


The Louis Daudelin Company, 17 
Blackstone street, Worcester, Mass., 
manufacturers of Blood Wine, whose 
advertising was placed through the H. 
B. Humphrey Company, before the 
failure of that concern, announces that 
the business will continue to be handled 
by that agency under its reorganization. 
The old Humphrey company, it will be 
remembered, was a Maine corporation, 
while the new H. B. Humphrey Company 
is incorporated under thelaws of Massa- 
chussets. 





ADVERTISING NOTES. 

A. J. McAvinche, formerly with the 
New York office of the Charles H. Fuller 
Advertising Agency, is now with the 
Robert John Company, Chicago. 


J.G. Ham, advertising manager of the 
Centaur Company, Murray street, New 
York, has returned from a three weeks’ 
visit to Indiana, Michigan and other 
Western States. 





W. O. Millinger, formerly manager of 
the agency department of the W. S. 
Powers Company, Pittsburg, Pa., has 
accepted a position as assistant to D. J. 
Randall, the Eastern manager of the 
Scripps-McRae League. 


D. W. Parker, 417 Kansas City Life 
Building, has been appointed special 
Kaneas City representative of the Okla- 
homa Farm Journal, Oklahoma City. 
Okla. The Farm Journal is published 
semi-monthly, and guarantees a circula- 
tion of 20,000 copies per issue. 


E. C. Bode, late with Pierce Under- 
wood, the Chicago special agent, has 
resigned to become assistant to Russell 
R. Whitman, Western representative of 
the Hearst newspapers, Security Build- 
ing, Chicago. V. E. Maloney, formerly 
of the Kansas City Journal, is also now 
with Mr. Whitman. 


Mr. Flint, of the advertising depart- 
ment of the World’s Dispensary Medical 
Association, of Buffalo, N. Y., is on a 
trip through the West making new con- 
tracts for the Dr. Pierce advertising, 
which was suspended after the article 
appeared in the Ladies’ Home Journal 
in regard to patent medicines. William 
H. Stewart, who had charge of the New 
York office of the World’s Dispensary 
Medical Association, has severed his con- 
nection with that association. 


Mrs. Annie L. Y. Orff, of St. Louis, was 
elected a member of the International 
Advertising Association at its recent 
convention, and is the only woman to 
receive that honor. Mrs. Orif, who 
founded and for fifteen years published 
the Chaperone Magazine. and later the 
American Woman’s Review, is one of the 
best-known women in the advertising 
field in the United States. 








Humphrey Company Reincorporated. 

The A. B. Humphrey Company, of Bos- 
ton, was incorporated last week under 
the laws of Massachusetts, to continue 
the business of the concern of the same 
name which recently made an assign- 
ment. The capitalization under the new 
incorporation is $24,000. Henry B. 
Humphrey is president, Walter E. Bowen 
is treasurer and clerk, and these, with 
C. A. Chandler, constitute the board of 
directors. 

Editor of Western Monthly. 

With the October issue of the Western 
Monthly, the advertising magazine of 
Kaneas City, Ernest F.Gardner, who has 
been with the publication for several 
months, becomes its editor, and hereafter 
he will have full charge of the editorial 
work. The Western Monthly has just 
completed its second year. Charles E. 
Horn is its publisher. 


China Withholds Trade Mark Law. 

A cable dispatch from Peking last 
Saturday said that the enforcement of 
the foreign trade mark registration act, 
which was to have gone into effect that 
day, had been indefinitely postponed. 

Sherin Agency Moves. 

The C. E. Sherin Advertising Agency 

moved this week to the Knox Building. 


at thecorner of Fortieth street and Fifth 
avenue, New York. The agency was 


formerly at 6 West Twenty-second 
street. 
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TRADE MARK HISTORY 


Laws That Have Been Enacted 
Reasons for Their Inefficiency—What 
Is Needed to Correct Them. 


and 


E. J. Bliss, managing. director of the 
Regal Shoe Company, in an address 
before the Sphinx Club, New York, gave 
some interesting history of trade marks 
and their bearing on advertising. Among 
other things, he said: 

“France enacted her present excellent 
trade mark legislation law in 1857, and 
to a greater or less extent this law has 
been imitated by other nations. I be- 
lieve you will agree with me that the 
French law is as strong as the United 
States law is weak. The United States 
Government passed its first law in 1870, 
revoked it in 1879, and made a new law 
in 1881. Practically all the nations on 
the continent enacted trade mark laws 
between 1857 and 1880. In 1883, the 
representatives from twenty govern- 
ments assembled in Paris to form an 
international union to protect indus- 
trial property, including rights of trade 
marks, etc. 

“The Federal Statute enacted in 1881 
is inadequate in two respects. In the 
first place, it is no protection whatever 
to interstate commerce. To illustrate: 
It would be entirely possible to-day for 
some concern to locate in some one of 
the many States, where the set trade 
mark laws are very lax, or, a city like 
New York, where they have-none, and 
flood the city and the country at large 
with inferior goods sold under a recog- 
nized and valuable trade mark. Possibly 
you will say that you have had occasion | 
to try this; you know that it isa pretty 
difficult thing to do, especially if the ap- | 
propriator of your trade mark has any | 
political influence or some kind of a pull | 
with the courts. As a matter of fact, if 
the man who started out to steal or in- 
jure your trade mark has his selling | 
forces properly organized, he could do} 
you untold injury before youcould secure | 
an injunction. 

“Tf a man steals your automobile or 
horse, you can institute criminal pro- 
ceedings, but the present laws enable | 
him to take your trade mark, the founda.- | 
tion of your business, and play with it | 
in any way that he may see fit, and your | 
only redress is to sue him for damages | 
which you have difficulty in proving. 

“When we think of the amount of busi- | 
ness talent, time and money, spent in | 
giving enormous values to trade marks, | 
and see how exposed there pieces of prop- | 
erty are to the attacks of any unscrupv- | 
lous blackmailers, it seems surprising | 
that no steps have been taken to.remedy 
this state of affairs. 

“The situation in the United States is 
rather peculiar. A few States have fairly 
effective laws providing for the registra- 
tion of trade marks and imposing penal- 
ties both by way of action by law for 
damages and suits in equity for injunc- 
tions, and in some cases, they make a 
wilful and knowing infringment oftrade 
marks, as in the State of Massachusetts, 
an offense punishable by fine, imprison. 
ment or both. 

‘Our Congress does not recognize State 
liner, and herein lies one of the chief diffi- 
culties to adequate protection of trade 
mark property. While the State legisla- 
tion may provide more or less effective 
remedies against the infringement of 
trade marks, so long as such infringe- 
ments may occur within that State, it is 
absolutely powerless to deal with 
offenses committed in other States. 

“Our Massachusetts law is a fairly 
good one. because it makes even the pos- 
session, buying, selling or offering for | 
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sale of the plate, block, die, etc., which 
reproduces another’s trade mark with 
intent to use the same fraudulently an 
offense punishable by fine, imprisonment, 
or both and confiscation of the gooda. 
It seems to me that thelast named isnot 
the least important of the three, because 
by means of it you can immediately put 
out of existence any unfair goods, which, 
if sold, would work an injury on your 
trade mark. 

“No irresponsible schemer would be 
prevented from entering upon the count- 
erfeiting of another’s trade mark by the 
mere fear of a suit for damages or a suit 
for injunction after he had reaped his re- 
wards, but if he had to face the prospect 
of a year’s imprisonment ora very heavy 
fine for each offense committed, this 
species of robbery would present quite a 
different aspect. 

“The trade mark laws on the cunti- 
nent are more effective, because they 
provide for the summary way to handle 
all counterfeiting or infringing of trade 
mark rights with suitable penalties, and 
in addition to this, in each country they 
deal thoroughly with the whole field of 
international and foreign commerce for 
the respective countries. 

“The peculiar dual nature of our gov- 
ernment in the Lnited States has led to 
practical difficulties in the way of com- 
prehensive and thorough Federal legisla- 
tion. As long as the State’s jurisdiction 
ceases at the border of the State, obvi- 
ously State legislation alone is insuf- 
ficient. In the first place, Congress 
should be asked to enact a law which 
would apply tointernal affairs as wellas 
foreign commerce, and substantial pen- 
alties should be provided for offenses 
against such alaw. In addition to the 
usual remedies given—suit for damages 
und suit for injunction—the necessary 
provisions should be inserted, making it 
a misdemeanor or crime to counterfeit 
another’s trade mark, such misdemeanor 
being punishable by fine, imprisonment, 
and the court should have the power to 
rule whether the goods in question 
should be destroyed or turned over to 
the plaintiff. in addition to the other 
damages. Under such a law, national 
registration would mean a great deal 
to all American manufacturers and busi- 
ness men, whereas to-day the national 
registration law is of little or no value. 
A concerted effort should be made to 
have the individual States enact’ laws 
on similar lines. I can see no reasen 
why such legislation could not be 
obtained, if the question is properly 
agitated. 

“‘Under such lines as I have suggested 
it would be possible, as soon as the 
owner of the trade mark learns that 
anyone was beginning to infringe, or 
had learned anything that would lead 
him to suspect that anyone contem- 
plated such an infringement, by immedi- 





|ately notifying such would-be infringer 


of his ownership of the trade mark and 


its regulation, said act of the infringer 


would then be subject to the penalties. 

“Summary action could thus be taken 
to stop aninfringement before it assumed 
large proportions. 

‘In these days of large advertising the 
value of trade marks is e0 enormous 
that much money and effort have been 
spentin building up their values. It is 
sufficient to say that the present laws, 
for the most part, give absolutely no 
protection for the vast amount of capi- 
tal that is put into advertising goods in 
this country. A firm mayspend millions 
of dollars in advertising, and have the 
whole result of their expenditure and 
work destroyed without being able to 
prevent it or without obtaining an ade- 
quate remedy. This not only affects the 
merchant or manufacturer, but all con- 
cerns interested in advertising.” 
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EDUCATING READERS. 


‘How One Newspaper Makes Known That 


Space Is a Thing to Sell. 


The Mansfield (0.) News, is educating 
its readers to understand that publishing 
@ newspaper is a business proposition, 
and that it has no goods or wares to 
sell, only publicity—space. The many 
- newspapers that areimposed upon could 
wellfollow Editor Cappeller’s example 
by giving educational publicity, as he 
does conspicuously on his editorial page, 
to the following: 

Business Notice. 

Notices of marriages, births and deaths, 
not to exceed six lines, inserted free. 

Notices for church or society entertain- 
ments, etc., where the object is to raise 
money, ten cents a line each insertion. 
Count six words to the line. 

Cards of thanks, resolutions of respect, 
obituary and local reading advertise- 
ments, ten cents per line. 

Transient advertisers are requested to 
save us bookkeeping and cost of small 
collections by paying in advance. 


CHANGES IN INTEREST. 


Thomas Lusk has bought the Cleve- 
land (N. D.) Herald. 


Green & Chase have purchased the Egan 
(S. D.) Express, of Robert Hartman. 


John Adams formerly of the Monte- 
zuma (Ia.) Republican, has purchased 
the Seymour (Ia.) Leader of A. M. Max- 
well. 


The Woodbury (Tenn.) Times has been 
" leased by G. T. McBroom and Sterling 8S. 
C. Brown, who, as editors, will conduct 
the paper in the future. 


Theodore Krogh, associate editor and 
publisher of the Beaumont (Tex.) Labor 
News, has acquired the joint interest of 
W. T. Ecks, and will in future conduct 
the paper as sole editor and proprietor. 


George S. Ownby and J. A. Henry have 
purchased the Robertson County News 
at Springfield, Tenn., from Charles H. 
Love. Mr. Ownby will edit the paper, 
while Mr. Henry will be business manager. 





Hon. C, K. Gibson, owner of the Texas 
Odd Fellow, heretofore published at 
Waxahachie, has sold a half-interest in 
the paper to Prof. W. H. Walker, of Dal- 
las, and it will hereafter be published in 
the latter city. 


NEW PUBLICATIONS. 


The Review is a new weekly paper at 
Knoxville, Tenn., devoted to the negro 
race and theinterestsof Knoxville. 8. I.. 
Dickson is the general manager. 


The Claiborne Herald is the name of a 
new paper to be started at Port Gibson, 
Miss., by M. A. Fisher. 


The Bou Homme County Independent 
is the name of a new weekly Democratic 
paper at Tabor, Minn. W. A. Glasner is 
the managing editor. 


Aledo, IIl., has a daily paper published 
by Arthur & Mendenhall. It is the first 
daily to be published in Mercer county. 





Old Broadway Magazine Affairs. 

Schedules in bankruptcy of the Broad- 
way Magazine Company, publishers of 
497 Pearl street, New York, which were 
published this week, show liabilities of 
$54,692 and nominal assets of $9,943, 
consisting of accounts, $9,603; cash, 
$165, and office furniture, $275. The 
principal creditors are the E. J. Merriam 
Company, $31,247; John Polhemus 
Printing Company, $7,186; Wynkoop- 
Hallenbeck-Crawford-Company, $6,203: 
Mrs. M. Ryan, $3,400, and Roland Burke 
Hennessy, $3,342. 


The Raleigh (N. C.) News and Observer 
will publish a woman’s number for 
Thanksgiving Day. 





NEW CORPORATIONS. 


The Magnolia (Miss.)-Publishing Com- 
pany. Capital, $3,000. - 


Hoslie Publishing Company, New 
York. Capital, $20,000. Directors: 
Hojurie Hoslie, J. J. McNamara, and 
L. G. Shumway, New York. 


Composers’ Publishing Company, New 
York. Capital, $6,000. Directors: J. 
St. A. Merrill, Montclair, N. J.; Irvin M. 
Heilig and A. B. Sloane, New York. 


Financial Press Exchange of New York, 
to deal in newspapers, etc. Capital, 
$1,000. Incorporators: E. T. Magoffin, 
C. L. Beck, Joseph Gerrardt, New York. 


The West Seneca (N. Y.) Publishing & 
Printing Company. Capital, $6,000. 
Directors: Ellsworth G. Bowen, Howard 
B. Davies and John T. Collins, all of 
West Seneca. 


The American Architect, New York 
city, periodical. Capital, $25,000. Di- 
rectors: F. P. Burt, New York city; F. J. 
Frank, Scranton, Pa., and J. P. Emery, 
of Montclair, N. J. 


Motoring and Boating Company, East 
Orange, N. J. Agentincharge, New Jersey 
Registration and Trust Company. Cap- 
ital stock, $100,000. Incorporators: 
James P. Holland, John H. Gerrie and 
Charles H. Ming, all of East Orange. 
The company isto acquire and take over 
the publication now known as Motor- 
ing and Boating, also to publish maga- 
zines, etc. 





“Galignani” Still Lives. 

M. Jeancourt Galignani, of Paris, con- 
tradicts the report of the. decease of 
“Galignani.” The Galignani Messenger, 
the famous English newspaper of Paris, 
was sold by the present proprietors of 
the Galignani Library some fifteen years 
ago, but the name was not sold with it. 
It was then issued as the Daily Mes- 
senger, but with the right of sub-title 
“late Galignani Messenger” during a cer- 
tain number of years. This was dropped 
over five years ago, and since then it has 
been issued as the Daily Messenger only. 
The Galignani Library, the oldest Eng- 
lish bookselling business in Paris is still, 
as always, carried on at 224, rue de 
Rivoli. 


Scranton Daily Record’s Success. 

The Scranton (Pa.) Sunday Record, 
which was started a couple of months 
ago, appears to be going right ahead. 
Last week’s issue comes to us brimful of 
good local advertising. A colored sup- 
plement accompanies it, which seems 
calculated to make the paper extremely 
popular. J.J. Jordan is the publisher, 
and John H. Jordan is editor. 


Called the Straight Democrat. 

A new paper called the Straight Demo- 
crat will make its appearance at Win- 
chester, Tenn., on Nov. 2. It announces 
that it will ‘‘hew to the line and let. the 
chips fall where they may.’’ The paper 
will be run with Isaac Gray Phillips, as 
editor, and George E. Ruth, as business 
manager, and willbe published by the 
Robinson Printing Company. 


Printing Company Resumes Business. 

The Millen Printing Company, of 1,149 
East Jersey street, Elizabeth, N. J., for 
which a receiver was appointed several 
weeks ago, has so adjusted its affairs 
that the receiver, E. M. Wood, has been 
discharged, and thecompany bas resumed 
business. The creditors agreed to grant 
a six-months’ extension of time. 


Magazine at Davenport. 

A new magazine called the Monthly 
Sentinel has been started at Davenport, 
Ia. William H. Taylor is the publisher, 
with offices in the Central Building, 
Davenport, 


FRAUD ORDER ISSUED. 


|Milwaukee Detective Service Concern 


Denied -the Use of the Mails. 


The Co-operative Detective Service of 
Milwaukee has been debarred the use of 
the mails. The concern was conducted 
by August L. Ische, who “ wanted sharp 
young men everywhere; $4 a day and 
expenses; experience unnecessary.” 

According to the testimony in the De- 
partment, those who answered the adver- 
tisements were called upon to give a 
description of themselves and to accom- 
pany the same with a fee of twenty-five 
cents. After that, on payment of $2.25, 
each applicant was furnished with a 
certificate and star, and the title of ‘‘ pri- 
vate detective’ conferred upon him. 
Ische admitted that he had never been 
engaged in detective work, and was 
unable to show that any of the persons 
entering into contract with him had ob- 
tained employment as a detective or in 
any other capacity. 

The Department decided that the 
scheme was in violation of the fraud pro- 
visions of the postal laws, and accord- 
ingly the use of the mails has been denied 
the concern. 





Metropolitan’s Prize Literary Contest. 
Some ten thousand manuscripts were 
received in contest for the $2,500 offered 
by the Metropolitan Magazine. Follow- 
ing is the list of authors to whom prizes 
were awarded: Finley Peter Dunne 
(‘*Mr. Dooley”’), W. A. Frazer, George 
Gibbs, Alfred Henry Lewis, Guy Wet- 
more Carryl, Clarence 
Thomas Wood Stevens, Marco Fuller, 
Stephen Gaillard, Elsa Barker, Aloysius 
Coll, Byron Daniels, Elizabeth Gannon, 
Theodosia Garrison, Kalfus K. Gusling, 
Harriet Munroe, Roscoe G. Scott, Charles 
Hanson Towne and E. J. Hale. . A large 
number of manuscripts submitted in the 
contest, but not awarded prizes were 
purchased at the full magazine rate. 





Eddy Press Assigns. 

The Eddy Press, at Winchester, Va., 
incorporated a year ago and capitalized 
at $33,000, has filed a deed of assign- 
ment to R. Gray Williams and John M. 
Steck, trustees. The deed recites that, 
owing to the firm’s inability to collect 
outstanding indebtedness, it is unable to 
meet the demands of certain pressing 
creditors. The firm has an office at 725 
Broadway, New York. The liabilities 
are placed at $25,000, while the assets, 
it stated, will reach about half that eum. 





The Russian Censorship. 

A dispatch from Copenhagen says. the 
Russian censor has prohibited the im- 
portation and sale of the following 
Finnish-American publications both in 
Russia and Finland: Amerikan Kuiku, 
Amerikan Sanomat Snometar, Finska 
Amerikanaren, Pahjan Taethi, Aika, 
Amerikan Snometar and Husi Kotimaa. 
These are probably members of the 
Finnish-American league of newspapers 
that have been conducting the propa- 
ganda for “free Finland.” 





Stationers Incorporate. 

The National Association of Stationers 
and Manufacturers of the United States 
of America has been incorporated at 
Chicago for mutual protection. The 
incorporators are: F. B. Gibbs, R. P. 
Andrews and M. M. Bear. 








G. Mulford, | 








TOM WATSON’S IDEALS. 
Would Rather Write Honest Books 
Than Have Wealth of a Rogers. 


The Chicago Press Club recently gave 
a luncheon for Thomas E. Watson, the 
Populist candidate for President. Mr. 
Watson addressed the members and 
spoke of the influence of the public prints 
over all institutions. He closed by say- 
ing that he would rather be the author 
of such honest books as those written 
by Opie Read than possess all the 
wealth of H. H. Rogers. 

Mr. Watson is, by the way, somewhat 
of a novelist himself. Speaking of one 
of his recent books, the New York Sun 
says: ; 

“The Hon. Thomas E. Watson, of 
Georgia, perpetual Populist candidate 
for the Presidency, is a man of many 
parts. In “Bethany; a Story of the- 
South” (Appletons) he plunges into 
romance, it seems to us, with complete 
success. The story is told directly, 
clearly, in excellent English, and is as 
vivid a picture of a Southern family dur- 
ing the war as any one could wish for.” 

It is reported that Mr. Watson will 
enter newspaper work in @ very respon- 
sible position when the campaign closes. 








A Magazine for Iowa. 

A new monthly magazine devoted 
principally to the interests of lowa may 
be started at Des Moines by D. H. Ham- 
lett, who has recently moved to that city 
from Sioux Falls. Mr. Hamlett repre- 
sents a syndicate which is publishing 
similar magazines throughout the coun- 
try, and has secured the support of the 
Des Moines Commercial Exchange for 
the enterprise. The magazine will be of 
regulation size, with about one hundred 
pages of reading matter and an adver- 
tising section. Des Moines has been 
without a literary monthly since the 
passing away of the old Midland 
Monthly, which was edited by Johnson 
Brigham, present State librarian, and 
was for several years a favorite among 
Iowans. 





The Corporation Bulletin. 

The United States Corporation Com- 
pany, 32 Nassau street, New York, has 
begun the publication of a periodical 
called the Corporation Bulletin, which 
gives news of corporation law and kin- 
dred topics. The Bulletin is issued 
quarterly. 
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BIRMINGHAM CLUB’S ELECTION. 
Emil Lesser, Publisher of the German 
Courier, Chosen President. 


The annual meeting of the Birming- 
ham (Ala.) Press Club was held last 
week, and officers were elected for the 
ensuing year. Emil Lesser, publisher of 
the German Courier, was elected presi- 
dent by a vote of eighteen totwelveover 
J. Will Donovan, no votes by proxy being 
allowed. The election was later made 
unanimous. 

R. F. Johnston was unanimously 
elected secretary, but declined the honor, 
and Hugh W. Roberts, of the Birming- 
ham Ledger, was elected in his stead. 
H.S8. Ryall, of the Age-Herald, was un- 
animously elected treasurer, and L. P. 
Hill, Ensley Enterprise, collector—the 
latter office being created by the meet- 
ing. The following vice-presidents were 
chosen: Frank Wilis Barnett, Alabama 
Baptist; Leon W. Friedman, Birming- 
ham News, and Cassius M. Stanley, of 
the Age-Herald. 

The board of advisors and board of 
directors, hitherto elective bodies, were 
made appointive, subject to selection by 
President Lesser. 





Buys Southern Tobacconist. 

The Southern Tobacconist and Manu- 
facturers’ Record, a weekly paper at 
Richmond, Va., has been purchased by 
Clinton M. Shultz, formerly editor of the 
agricultural department of the Chicago 
Record-Herald, who will publish the 
paper at the same place under the name 
“Southern Tobacconist and Modern 
Farmer.” Mr. Shultz has had an exten- 
sive New York and Chicago newspaper 
experience, and is president of the Asso- 
ciated Farm Press,anews syndicate. He 
will retain the present staff: John B. 
Lightfoot, Jr., managing editor; J. M. 
Beli, agricultural editor, and C. G. Lane, 
business manager. 


Guests of Connecticut Commission. 

The city press of St. Louis was givena 
reception one night last week by the 
Connecticut commission to the World’s 
Fair. Mrs. Ella Wheeler Wilcox was a 
guest and delivered a short address, and 
Stephen Martin, of the St. Louis Post- 
Dispatch, sang several solos. The fol- 
lowing St. Louis newspaper men consti- 
tuted the committee that had charge of 
the function: W.S. Forman, Jr., Globe- 
Democrat; W. C. McCarty, the Star; C. B. 
Huntress, Associated Press; Miss Jane 
Winn, Globe-Democrat; Miss Rose 
Marion, Post-Dispatch and Miss Helen 
Hoffman, St. Louis Republic. 


Buffalo Artists’ Exhibit. 

The Newspaper Artists’ Association 
and the Book and Magazine Illustrators’ 
Society held its annual loan exhibition 
in Buffalo last week. About 1,200 pic- 
tures wereshown. Among the Buffalo 
artists represented were the following: 
Mrs. Robert Fulton, Burr H. Nichols, 
J. L. France, Wilfred P. Davison, Robert 
Edwards, H. H. Green, Miss Mildred C. 
Green, George S. Applegarth, John R. 
Chapin, L. D. Johnson, Raphael Beck, 
Paul Seidenstricker and Eugene Speicher. 


BRIEF ITEMS OF NEWS. 


The Philadelphia Evening Bulletin 
claime a net paid circulation for Septem- 
ber of 185,017 copies. 


The Palatka (Fla.) Herald is making 
extensive preparations for a Christmas 
and holiday edition. 


N. F. Cornett, foreman of the Cordele 
(Ga.) News, has installed a complete 
engraving plant in the office of the News. 


Appeal to Reason, the Socialist paper 
at Girard, Kan., claims to have re- 
ceived 39,345 subscriptions during 
September. 
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